Brand
810) District.

Mission:

To strip away the noise and engineer brand experiences where every visual and strategic

element serves a precise purpose.

Vision:
A market where brands communicate with absolute clarity, uncompromising confidence,
and undeniable presence.

Our Services:
. Visual Identity: Branding, Packaging, and Interior Decoration.
. Digital Product: Custom Web & App Development.
lIl. Performance: Online Marketing, SEO, and Media Buying.

IV. Storytelling: Cinematic Video Production and Editing.
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Organic Bookings Growth
Phoenix Chalets (Kuwait)

CHALLENGE

New startup with Low market awareness and limited budget

SOLUTION

Created a user-friendly website that enables clients to easily book chalets.

Implemented SEO strategies to improve online visibility and ensure potential
customers can readily find the website. Produced high-quality drone video

footage showcasing the chalets, highlighting their architectural beauty and surrounding

views to enhance client engagement.

RESULT

Increased organic website traffic, improved search engine rankings, and a higher volume of
direct bookings. Enhanced visual content contributed to stronger client engagement

and a more compelling online presence, leading to greater customer interest and
conversions.

Drone Footage
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A Visual Narrative
Lock Scents (Kuwait)

CHALLENGE

Fragrance is impossible to "see" online or from a distance. The challenge was to make

the invisible visible through branding and environmental design.

SOLUTION

Developed a sensory-first brand language using minimalist typography and tactile
packaging textures that mirror the fragrance notes. We extended this into branding

and physical booth design that create an immersive "scent sanctuary.'

RESULT

Produced a production-ready packaging suite that maintained 100% design integrity

from digital concept to physical shelf.
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The Digital Facelift
The Perfect Look (UAE)

CHALLENGE

- Market Saturation: Entering a highly competitive local market with established
competitors already holding top SEO spots.

- Content Friction: Transforming raw, clinical footage into engaging, high-conversion
marketing assets without losing the professional medical "trust” factor.

- The Time Crunch: A requirement to bypass the typical 6-month SEO lead time to generate
immediate bookings for the clinic’s launch.

SOLUTION

Bridging the gap between luxury aesthetics and search engine dominance through
precision targeted content and SEO

RESULT

- Built a seamless, high-speed UI that turned organic visitors into booked consultations
within the first month of launch.

- Transformed raw footage into a high-conversion video library, resulting in a 35
increase in direct bookings via the website.

Meet Our Expert Doctors

Dr.Ferghana

Dr. Ferghana is a Clinical Dietitian specializing in holistic

weight management and non-surgical body

contouring. She combines personalized nutritional {
plans with advanced slimmin g technologies to help you

achieve a healthy, sculpted physique. Her approach ‘J
focuses on sustainable lifestyle changes and refined,
natural results tailored to each body’s unique needs
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Rooted in Care
Natural Distinguished (Kuwait & Canada)

CHALLENGE

- Brand Recall: Overcoming the "information overload" that prevents doctors from
remembering specific medicine names.

- Environmental Tone: Softening the sterile, anxious atmosphere of fertility clinics with a
hopeful visual.

- Ad-Clutter: Bypassing traditional brochures that are often ignored or discarded.
SOLUTION
- The Concept: Replaced forgettable brochures with a functional, high-vibe desk anchor.

- The Symbolism: A flourishing "Pregnant Tree" aesthetic to foster patient hope and
doctor recall.

- The Placement: Strategic "Point-of-Presence" marketing in the doctor’s direct line of
sight.

RESULT

- Presence: Secured long-term placement in clinics, dominating the doctor’s desk space.
- Recall: Achieved a increase in brand mentions during patient consultations.

- Sentiment: Reduced clinical anxiety by providing a "hope-focused" visual anchor

A/
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Cultural Storytelling
POLKI (Kuwait)

CHALLENGE

- Market Entry: Introducing a completely new cuisine (Polish) to Kuwait, where the palate
is traditionally unfamiliar with Eastern European flavors.

- Limited Resources: Developing a full brand identity—from logo to physical booth—with-
in a strict budget, requiring high-impact but cost-effective design solutions.

- Cultural Translation: Creating a visual language that feels authentically Polish while
appealing to the Kuwaiti "traveler" demographic.

SOLUTION

- Heritage Branding: Developed a minimalist logo and visual system rooted in Polish
folklore and culture to spark curiosity.

- Modular Design: Engineered a cost-efficient catering booth and packaging system that
prioritized high-contrast branding over expensive materials.

RESULT

- Zero-to-Launch: Successfully delivered a cohesive 360° brand identity (Logo, Packag-
ing, Booth) within the designated budget.

- High Engagement: Generated immediate foot traffic at the debut, specifically attracting
the "modern traveler" segment.
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Physical Touchpoints
Where branding meets the physical world.
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